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Your Excellency the President of South Africa, the honourable Mr Matamela Cyril 

Ramaphosa, honoured guests, ladies and gentlemen, members of the media, good 

morning and a very warm welcome to all of you. 

 

Mr President, last year, when you delivered your inaugural State of the Nation address, 

you borrowed from the lyrics of one of South Africa’s most favoured sons, the late Hugh 

Masekela, to challenge all of us. 

 

“Thuma mina,” you said. “Send me”, as you sketched your plan of a New Dawn premised 

– among other things - on the creation of jobs and the incubation of small businesses to 

renew and revitalise this country.  

 

Later, you announced another ambitious plan – to massively increase direct foreign 

investment to this country. You set a target of $100-billion by 2023.  

Last year, at your inaugural Investment Conference, you received pledges of around 

R300-billion. 

 

Today, we are proud to announce a very real investment of R3-billion into a plant that 

has not just been providing jobs and creating vehicles for South Africans for 56 years, 

but will now be creating a total of 1 200 full time jobs across the value chain when we 

start building our new Navara pick-up right here next year for the local and the 

continental market. 

  

It’s a very important statement for us as a global company with deep roots in this 

country and a long legacy in the other African countries we operate in. 

 

We see Africa as somewhere we can make a real and lasting contribution to the 

improvement of the lives of the people who live there – through mobility solutions but 

also through industrialisation. 

 

If we can industrialise Africa by creating local automotive manufacturing hubs, we will be 

able to fundamentally transform skills levels and radically transform economies from 

what are effectively commodity exporters to manufacturers beneficiating their own raw 

materials.  

 

The Navara that will be built here is a perfect example; it will start with 38% local 

content next year when the fist models roll off the line, growing to 48% very shortly 

thereafter. This will generate an estimated R5.8 billion in new economic value every 

year. 

 

South Africa doesn’t just hold the key to driving this initiative, it has its own business 

imperative to do so.  Our own automotive manufacturing industry has existed since the 

1920s, today the South African automotive industry directly employs 470 000 people. 

Another 83 000 people are employed in the component supply sector.  

 

The automotive industry indirectly creates a further 1 405 300 formal and informal jobs.  

The automotive sector accounts for 7.1% of the country’s GDP.  

 

The industry has succeeded – and flourished - because of the incredible efforts put in by 

all stakeholders particularly government and labour.  



 

 

We have all worked together with an intensity and focus since 1994 to take the 

automotive sector to the next level first with the Motor Industry Development 

Programme (MIDP) in 1995 and then with its successor the Automotive Production and 

Development Programme (APDP) introduced in 2015.  

 

Now we have the South African Automotive Master Plan which will shape the industry to 

2035. 

This is the background that allowed Nissan South Africa to assertively campaign for the 

right to build the next-generation Nissan Navara at our Rosslyn plant.  

 

This was no easy process as we competed against other production facilities in the global 

Nissan network, gradually modernised our plant and invested heavily in the training and 

upskilling of our employees. 

 

Today we are able to announce that Nissan South Africa’s Rosslyn facility will build the 

entire model range of the new Nissan Navara for the local and export markets, making it 

responsible for 15% of Nissan’s entire production output in its Africa, Middle East and 

India region. 

 

This decision by Nissan will see us invest R3 billion in our plant and component suppliers, 

add 400 new permanent positions at the plant and a total of 1 200 permanent jobs 

across the supply chain. We will add another 30 000 units per year to our current 

production as a first step.  

 

As we take these important steps for our company and workforce we are also playing our 

role in the transformation of South Africa. In total Nissan has 318 BBBEE suppliers which 

make up 34% of our total number of suppliers in South Africa.  

 

As part of the ramp up to production of the new Nissan Navara we will incubate and 

establish at least 15 black-owned component suppliers.  

 

The real message is what can be achieved when there is meeting of the minds between 

manufacturers, government and labour.  

I believe that today shows us that we can build a sustainable and internationally 

competitive automotive industry for South Africa and create opportunities for people in 

our country in the process.  

 

Working together we are striving to achieve the SAAM 2035 goal of 1% of the global 

industry and 60% local content while doubling employment in South Africa and ensuring 

ongoing transformation. 

 

My sincere thanks go out to all of you here today; especially our employees, our 

partners in organised labour, the DTI, national and provincial government and our 

Nissan colleagues. 

 

Mr President, when you laid down the challenge last year, you asked South Africans to 

reply “Thuma mina”. 

The Nissan Group of Africa heard you and today has answered your call in the most 

emphatic way possible. Thank you. 

 

ENDS. 

About Nissan Motor Co., Ltd. 
Nissan is a global full-line vehicle manufacturer that sells more than 60 models under the Nissan, INFINITI and 
Datsun brands. In fiscal year 2017, the company sold 5.77 million vehicles globally, generating revenue of 11.9 

trillion yen. On April 1, 2017, the company embarked on Nissan M.O.V.E. to 2022, a six-year plan targeting a 



 

30% increase in annualized revenues to 16.5 trillion yen by the end of fiscal 2022, along with cumulative free 
cash flow of 2.5 trillion yen. As part of Nissan M.O.V.E. to 2022, the company plans to extend its leadership in 
electric vehicles, symbolized by the world's best-selling all-electric vehicle in history, the Nissan LEAF. Nissan’s 
global headquarters in Yokohama, Japan, manages operations in six regions: Asia & Oceania; Africa, the Middle 
East & India; China; Europe; Latin America; and North America. Nissan has partnered with French 
manufacturer Renault since 1999 and acquired a 34% stake in Mitsubishi Motors in 2016. The Renault-Nissan-
Mitsubishi alliance sold 10.76 million vehicles combined in calendar year 2018. 

For more information about our products, services and commitment to sustainable mobility, visit 
nissan-global.com. You can also follow us on Facebook, Instagram, Twitter and LinkedIn and see all our latest 
videos on YouTube. 
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